




Reach out to students



Make your business visible on campus. Work with 
the local college, high school, trade, or vocational 
school and promote your business’s available 
student discount, and other specials and services. 

Ensure you’re mobile-friendly. One study found 
that college students spend between eight and 
ten hours a day on their mobile devices. Your 
website and other features—like the ability to book 
appointments online—should function correctly on 
smaller screens. 

Create specials around exam time. Offering specials 
around this time to help students de-stress is 
beneficial for them and a great opportunity for your 
business to connect with this audience.  

Check out our guide for other ideas on how to 
market to students.

Offer specialized deals just for 
students, especially if your business 
operates in or near a college town. 
Many companies provide discounts 
for people in school, asking them to 
show their student ID as proof. OTHER STRATEGIES:



Market your new services and 
mission for inclusivity 



Take to Facebook to reach seniors and older 
demographics, and read our guide to learn more 
about making the most of this social channel. 

Put together a series of Instagram posts to 
advertise your new student-centered discounts 
and offerings. Check out our guide to learn more 
about Instagram marketing. 

Try out social ads, which are extremely targeted 
options to reach a variety of demographics. 
Read through our guide for tips to create an 
effective ad on Facebook. 

Once you’ve updated and/or established 
new services, spread the word that 
your business has more diverse 
offerings than ever. Your social media 
channels and branded mobile app are 
some of the greatest tools for customer 
outreach and marketing here.

Depending on who you’re marketing to, 
you’ll want to customize your efforts 
accordingly.
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FOR EXAMPLE:

Pro Tip: When putting together 
any marketing collateral, use 
language like “we,” “us,” and 
“let’s” to support your inclusive 
brand. Also, prioritize diverse 
imagery that authentically 
represents your brand in your 
online and print marketing. 



Retain your new customers



From the start, make sure anyone who walks 
through your door feels immediately welcome. 
Train your staff to use positive and inclusive 
language and establish an accommodating 
company culture.

These impactful changes will provide a 
memorable experience for your customers and 
transform your business.

Your main goal in offering 
these services is to provide 
a safe space for all. 
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  Mindbody welcomes and celebrates all people, 
regardless of their unique differences.

To learn first-hand how Mindbody can support your business, schedule a guided tour today. 


